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6 From Jason Fink’s Desk - President/CEO of the Williamsport/Lycoming Chamber of Commerce

LOCAL BUSINESS. LOCAL SUCCESS.

Wow, did August go by quick this year. Great to see all the activity that was taking place here this past month.

I was happy to get an invite to attend the ribbon cutting for the expansion of the Lycoming Career and Technology Center.
Career and technical education is a very important offering to students in high school and provides a foundation for them to
either continue with it in college through a two or four year degree or going directly into the workforce. It’s something that
parents need to be open to considering for their children to pursue as more and more jobs become available in this sector.
Speaking as a parent, I’ve got a son who is very left-brained that is also very hands on with his learning. He’s a senior and in
the precision machining program at the high school. This fall he’s taking Penn College courses on campus which he is diving
right into. More jobs are available in the career and technical fields than there are workers currently available to fill them.
These jobs are ones that may be aided by AI but definitely won’t be replaced by it.

During this year’s Little League® World Series, we had the opportunity to have Andruw Jones here for Williamsport Welcomes
the World and the Challenger Little League Game. During some down time, I was talking with him and had a question that I
typically ask of these former players which is “What would you be doing today if you never played baseball?”. Andruw shared
that he would most likely had been in some engineering related field as his father and mother both worked for Texas
Instruments and he was in tech school in Curaçao.

We continued talking and he shared about his foundation and the work he does through it to get kids from Curaçao that want
to play baseball into schools here in the US to get them a solid education in the event they don’t make it in baseball. He was
lamenting about the challenges in Curaçao in that they have moved away from technical education. I told him about what we
have going on here in Lycoming County and that in addition to it being offered in area high schools that the Pennsylvania
College of Technology was a leader in hands-on learning. He was very interested in learning more about Penn College and I
was able to connect him with Mike Reed who is the president there to get him a tour of the campus early Saturday morning
prior to the Challenger Game.

It was great to share this asset with him and appreciate Mike rearranging his schedule to give Andruw a look at the campus.
His eyes lit up when he got into the machining area as he shared that this was what he was accustomed to when he was in
school in Curaçao. We plan to continue this dialogue with him to hopefully give him an option for sending kids through his
foundation here for future career and technical education opportunities.

(Cont. on Next Page
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From Jason Fink’s Desk - President/CEO of the Williamsport/Lycoming Chamber of Commerce

Speaking of this year’s Little League® World Series, it was a great Series and congratulate both Little League Baseball and our entire
community for stepping up and being such a warm and gracious host. This year when I stopped over to our visitors kiosk at the Series,
I got the opportunity to speak with a gentleman that was wearing a San Diego Padres hat.  My Pirates were in the midst of a 3 game set
with the Padres so we talked about that series. In the course of the conversation, we got to talking about the area and he mentioned
that they were going to be here for the entire Little League® World Series and he gave me his email. We connected a couple of times
and by chance I ran into him and his wife on Championship Sunday and was happy to hear that they liked our area so much that they
were seriously considering moving from California to the Williamsport area. They had already checked out a couple of open houses
during their time here.

Hopefully, the residents of our community take pride in this area and what it has to offer. Completely agree that we can always be
better, but would strongly contend that we are in a lot better position than many other places across this country and globally. So
again, congratulations to you and the people here in Lycoming County for showing up and showing off your pride in our community. It
was not lost on those visiting us during the Series.

Mike Reed, Pennsylvania College of Technology President, touring Penn College campus with Andruw Jones, Atlanta Braves outfielder
and 2026 National Baseball Hall of Fame inductee.

LOCAL BUSINESS. LOCAL SUCCESS.
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Registration and Sponsorship Opportunities are available for our 37  Annual

ChamberLinks Golf Outing, on September 18, 2026 at White Deer Golf Course! 

th

Contact jdorman@williamsport.org if you have any questions. 

Gift Basket Donations are also being accepted for the raffles! 

Join us for the 37Join us for the 37  Annual ChamberLinks Golf Outing Annual ChamberLinks Golf Outing

ththJoin us for the 37  Annual ChamberLinks Golf Outingth



5
W

illia
m

s
p

o
rt S

u
n

-G
a
z
e
tte

, S
e
p

te
m

b
e
r 2

0
2
6

For Profit Small Business: 

Fitness Factory

For Profit Medium /Large

Business: Service 1

Federal Credit Union

STNon-Profit: Easy Riders

Equestrian Organization

Grand Slam: Loyal Order of PA

Moose Association District #7

Grand Prize: 

Journey Bank

Thank you to our Parade Award Sponsors:

Congratulations to Our 2026 Grand Slam Parade Award Winners!
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(See ALEX & JACK, 
Page 8)

By MATTHEW COURTER

mcourter@sungazette.com

Nestled in the downtown 
business district of Jersey 
Shore, Alex & Jack Co., 521 Al-
legheny Street, offers not just 
handcrafted candles and other 
gifts, but also an example of 
turning adversity into inspira-
tion, owner and operator Taylor 
Martin told the Sun-Gazette.

The genesis of the business 
came with the birth of her first 
son, Rory, in April 2020, fol-
lowed by her second, Connor, 
just over a year later in May 
2021, when Martin would leave 
her then-current employer due 
to raising her two young chil-
dren as her husband, Jake, 
worked nights.

“I had a very difficult post-
partum depression after my sec-
ond, and one day I just decided 
to look up therapeutic hobbies, 
and candle making was one of 
them,” she explained.

As luck would have it, 
Martin had just received can-
dle-making materials from her 
good friend, Kate, who she said 
was a big supporter of hers dur-
ing her depression.

“The actual making itself is 
very simple and easy, and I feel 
like it’s a lost craft too. It’s a 
very old craft, but you don’t re-
ally hear that much about peo-
ple doing it by hand anymore,” 
she said.

Martin said that not only did 
candle-making give her some-
thing to do with her hands dur-
ing her alone time or while her 
kids slept, it also helped her to 
slow down at times.

“I’m not a patient person at 
all, so the great thing about 
candle making, but the hardest 
part for me was that it’s a slow 
process that can’t be rushed, 
which was actually a very good 
thing for me,” she said.

Martin set up shop in the 
couple’s third floor semi-fin-
ished attic space, converting 
one room into an office and 
the other into a candle-making 
space.

Though she was selling out 

of 14 different locations, operat-
ing a storefront was not initial-
ly in the cards, after Martin’s 
Facebook page took off, a va-
cant property in Jersey Shore 
kept drawing her attention.

“I just kept passing this 
space, and it was empty, and I 
just kept thinking that it would 
be the cutest little spot, and it’s 
two minutes from my house, 
and right by my kids’ school,” 
she said.

At the time the space was 
just being used for storage, 
but Martin said the landlords 
couldn’t have been nicer or 
more supportive.

“It’s honestly been a bless-
ing, and I’m definitely a per-
son of faith, so to me, it was all 
God’s timing,” she said.

“I was scared to do it be-
cause I’m really afraid of fail-
ing, which is something I think 
a lot of people struggle with, 
but I think it’s a good example 

too to show my kids, ‘just try 
something new, and if it doesn’t 
work out, that’s okay. It’s just 
another lesson in life,’” Martin 
said.

Her sons would also serve 
as inspiration as the business’s 
namesake, as it comes from 
their respective middle names.

“I was literally just at my 
house one day doing dishes, and 
I’m like, ‘Alex and Jack would 
be a cool business name,’” she 
explained.

Though she was doing drop-
offs and deliveries, Martin said 
the storefront has allowed her 
to make a deeper connection 
with her customers.

“It’s been really great to con-
nect with people and put faces 
to them,” she said, adding that 
the community as a whole.

“It was really important 
for me to be in Jersey Shore. 
I was born and raised, and I 
lived there. My kids are going 

to school there, and we need 
to care about our little town,” 
Martin said.

“You need human interac-
tion and you need community, 
and I think we’re still rebuild-
ing from it before COVID,” she 
said.

“People matter and human 
interaction matters so much. 
I’m really a big believer that 
we’re not meant to be on Earth 
alone,” Martin said.

An aspect of her products 
important to Martin is that her 
candles are made with an all 
natural soy wax.

“I do not cut my wax with 
anything, and I’m very picky 
about the fragrance oil I do. 
It’s phthalate free and paraben 
free, so it’s really important to 
me not to cut the quality,” she 
said.

“For a lot of people, scents 
are very nostalgic. Somebody 
might smell something and it 

reminds them of their child-
hood or a loved one that they 
lost or something like that, so it 
seems like candles are so sim-
ple, but you would be shocked 
at how personal they can be 
too,” Martin said.

Alex & Jack Co. carries a 
variety of scents, including ap-
ple, maple bourbon, blueberry 
cheesecake, banana nut bread 
and mountain pine, which Mar-
tin refers to as “staples.”

“I also switch it up in the 
seasons with fall and summer 
scents,” she said.

In addition to candles, shop-
pers can find a number of gen-
eral gift options at Alex & Jack 
Co.

“I want people to be able to 
come and find a gift for some-
body for any little occasion. We 
have a lot of faith-based things 
and devotionals and things like 
that,” she said.

“With my postpartum jour-
ney, I’m a huge believer in go-
ing to therapy, and journaling 
and really diving into your 
faith, and whatever that means 
to you,” Martin said.

“For some people, it’s hiking, 
but everybody’s different. I’m 
a huge book lover and I love to 
read fantasy stuff, so there’s 
different niches and creative 
sides that people have, wheth-
er they love plants or they’re 
a teacher, or a nurse, you can 
find something that speaks to 
them and fits them,” she said.

“Another thing with COVID 
is, I think people miss going 
somewhere and shopping, so 
I just wanted to create a little 
space that people genuinely 
want to come to,” Martin said.

Despite the challenges that 
come with operating a small 
business, Martin the support of 
the community has been noth-
ing short of astounding.

“It’s amazing how many peo-
ple have supported me that I 
don’t know from anywhere else. 
They’ll just support me because 
they want to, and that part for 

Alex & Jack Co. offers candles, gifts, inspiration

PHOTO PROVIDED

Taylor Martin owns and manages Alex & Jack Co., 521 Allegheny St., Jersey Shore.
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By MARK MARONEY
mmaroney@sungazette.com

When it comes to home 
health and home care agen-
cy services, the name PRN 
Home Health Services is 
synonymous with quality.

This is a family-owned 
home health and home care 
agency serving individu-
als and families throughout 
northeastern and central 
Pennsylvania.

“We specialize in provid-
ing skilled nursing and home 
health aide services to chil-
dren, helping them receive 
the care and support they 
need safely and comforta-
bly at home, at school, and 
in the community,” said Bri-
on Bartholomew, co-owner 
PRN Home Health Services.

PRN also provides 
non-medical home care ser-
vices, including personal 
care, assistance with activ-
ities of daily living, house-
hold tasks, and other sup-
ports that promote safety, 
independence, and quality of 
life in the home.

“We have around 70-80 
employees between fulltime 
and parttime,” he said.

For nearly 25 years, PRN 
Home Health Services has 
been more than a business. It 
has been a family, one built 
on compassion, trust, and a 
commitment to caring for 
others.

Today, “we are proud 
to share a new chapter in 
PRN’s story,” Bartholomew 
said.

Following a recent own-
ership restructuring, Brion 
and Shawna Bartholomew, 
together with their family, 
are now the sole owners of 
PRN Home Health Services.

As long-standing mem-

bers of the organization, Bri-
on and Shawna have spent 
many years helping guide 
PRN’s operations, support-
ing its employees, and con-
tributing to the agency’s 
growth. 

For them, this transition 
is deeply personal. PRN was 
founded on a vision estab-
lished by Brion’s sister, Su-
lynn, whose dedication and 
compassion helped shape 
the foundation of the agency. 

The Bartholomew family 
is proud to carry her legacy 
forward while continuing to 
strengthen PRN and the care 

it provides.
While ownership may 

have changed, the heart of 
PRN remains the same - 
“our people,” Bartholomew 
remarked.

“We are pleased to rec-
ognize Bill Winder as Ad-
ministrator of PRN Home 
Health Services,” he said.

“Over the past year, Bill 
has helped lead many posi-
tive changes throughout the 
organization. His focus on 
improving care, supporting 
employees, and building a 
stronger future for PRN con-
tinues to make a meaningful 

difference,” Bartholomew 
said.

“We also want to express 
our heartfelt appreciation to 
Lori Mahaffey, our Director 
of Nursing, for her many 
years of dedicated service to 
PRN,” he said.

“Lori’s commitment to 
our clients, families, and 
staff has been an important 
part of the agency’s story 
and success. We are truly 
grateful for her continued 
leadership, loyalty, and ded-
ication.”

“As we look to the fu-
ture, we are excited about 

what lies ahead. Our focus 
includes:

• Expanding children’s 
services and pediatric care 
programs

• Developing compre-

hensive Home Health Aide 
(HHA) training opportuni-
ties

• Strengthening supervi-
sion, communication, and 
support for our field staff

• Continuing to improve 
the quality, responsiveness, 
and reliability of care for the 
families we serve.”

“At PRN, we believe 
healthcare should always 
feel personal. Every client, 
every family, and every 
employee matters,” Bart-
holomew observed.

“As we grow, we will re-
main committed to the fam-
ily values that have guided 
PRN for nearly 25 years 
- caring for people, support-
ing one another, and always 
working to do better,” he 
said.

“To our employees, cli-
ents, families, referral sourc-
es, and community partners: 
thank you for being part of 
the PRN family and for the 
trust you have placed in us 
over the years,” he stated.

“We are proud of where 
PRN has been, grateful for 
everyone who has helped 
us along the way, and ex-
cited for the future,” Bart-
holomew said, adding, “this 
is a new chapter for PRN 
Home Health Services, but 
it is one built on the same 
foundation of family, com-
passion, and care.”

A new chapter for PRN Home Health Services

PHOTO PROVIDED

Brion and Shawna Bartholomew manage PRN Home Health Services.
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By MATTHEW 

COURTER
mcourter@sungazette.com

Since 1882, The Balti-
more Life Companies has 
been helping families and 
individuals achieve finan-
cial stability, and though 
they no longer have a 
brick and mortar location 
in the area, their presence 
remains strong, according 
to insurance agent Janet 
Santini.

Santini, who has been 
with the company for 
three years, said that 
agents typically meet cli-
ents in their homes.

“Most people feel it’s 
more convenient for them 
because we come to them,” 
she explained.

While Baltimore Life of-
fers a variety of insurance 
products, Santini said they 
are most known for life in-
surance and annuities.

Santini’s specific areas 
of expertise include: annui-
ties, critical illness, disabil-
ity, health, term, universal 
life, and whole life.

“Service is probably 90% 
of my business, and I would 
say 95% of the time I meet 
with someone, something 
like phone numbers or pol-
icies need to be updated 
or they have a rider they 
haven’t taken advantage 
of,” she said, stressing the 
importance of periodically 

meeting with an agent to 
review policy coverage spe-
cifics.

Santini came to the in-
surance field after previ-
ously serving as a human 
resources director.

“For years, I would ask 
human resources a ques-
tion, and they would give 
me a card or say, ‘you need 
to call this or that person. I 
didn’t do that. I picked up 
the phone. I sat there in 

the meetings. I got people 
signed up for stuff because 
human resources are ad-
ministrators. You’re sup-
posed to be able to support 
your clients, and your cli-
ents are your employees,” 
she said.

Santini stressed that un-
derstanding and navigating 
the differences between pol-
icies is paramount for get-
ting the best value.

“For example, an 

80-year-old gentleman does 
not need the same insur-
ance as a 30-five-year-old 
with three kids, a mortgage 
and debt, and those needs 
will change seven to nine 
times over your lifetime,” 
she said.

“That 80-year-old is look-
ing at final expenses, while 
the 35-year-old is looking 
for financial security for his 
family. Should something 
happen to them, will they 
be able to pay the mortgage, 
will the kids be able to go to 
school? So they’re looking 
more at term policies. A lot 
of money, very little premi-
um,” she said.

Santini said that many 
people have purchased 
plans for their grandchil-
dren.

“You can get a $50,000 
policy for a four year old 
at 75% savings. It provides 
collateral for them later in 
life, and it offers certain 
riders that when they do 
get married and have kids, 
up until the age of 40, they 
can add insurance with no 
health questions,” she said.

“So, should they devel-
op asthma or diabetes or 
any of that, it won’t mat-
ter. They’re still protected. 
They’re still insurable,” 
Santini said.

Many young people, 
however, don’t grasp the 
importance of life insurance 
or have it through their 
workplace, she added.

“But if you have it at 
work, it’s considered a 
term policy, and when you 
leave, that insurance goes 
away, and now you’re 65, 
70, trying to pick up final 
expenses,” she said, adding 
that the best time to invest 
is when the individual is 
young and healthy.

“The problem with an-
ybody that’s in the market 
of selling, people believe 
agents are just there to 
upsell them,” Santini said, 
adding that she thinks of 
herself less as a sales agent 
and more of a service pro-
vider.

“I do more adjustment 
down on policies than I 
do upselling, because you 
may have been carrying 
a $60,000, $100,000 poli-
cy, and now everything’s 
paid off, and the only thing 
you’re worried about is final 
expenses, so let’s reduce 
this policy. Let’s reduce 
your premium,” she ex-
plained.

Though some of the top-
ics involving life insurance 
may be difficult to discuss, 
Santini said they must be 
had.

“People say, ‘I don’t like 
to think about dying,’ and 
I completely understand 
that, but we all are going 
to die. It’s inevitable. But, 
insurance isn’t about dying; 
it’s about providing finan-
cial security for your loved 
ones,” she stressed.

“If you’ve been married 
for 60 years and you die, 
the last thing your spouse 
should be thinking is how 
am I going to pay for this? 
They should be taking the 
time to grieve your loss,” 
Santini said.

“Insurance takes that 
burden away from them. It 
passes completely tax-free. 
You don’t claim it. It doesn’t 
count against your estate, 
and you get it within 10 
days of the claim,” she ex-
plained.

Santini said world of 
mouth from her clients has 
led her to become the num-
ber one rookie in the area.

“It’s about building a 
rapport and a trust with 
your clients, and I think 
that speaks volumes,” she 
said, adding that she will 
drive up to two hours away 
for meetings with her cli-
ents.

“Then call their friends 
and say, ‘hey, you need to 
trust this lady,’ so that’s 
what gets me business. It’s 
just honesty. You have to 
put their needs before your 
own,” she said.

“I love my clients, and I 
really want to do right by 
them,” Santini said.

Those interested in ser-
vices through The Balti-
more Life Companies via 
Janet Santini can do so by 
reaching out to 547-971-
7967 or through her Face-
book page.

Janet Santini of Baltimore Life focuses on customer needs

PHOTO PROVIDED

Janet Santini helps families with insurance needs 
at her Muncy office. 

me is really humbling,” Martin said, stressing the im-
portance of shopping small when possible.

“Our one son did end up getting an autism diagno-
sis, which has been a journey for our family, but my 
business has allowed me to be flexible with my kids. I 
get to do all of those drop-offs, pickups and be a sports 
mom,” she said.

“I’ve also gotten to meet other people who are go-
ing through having their child diagnosed with autism 
diagnosis, and heard how it affects their family, and 

no person has the same journey, so that’s also been a 
huge blessing to me,” Martin said.

“There’s been so many things that I’m like, ‘okay, 
that’s not just a coincidence.’ So you’re really support-
ing way more than you ever think you are when you 
support a small business,” she said.

“It is so much more than from the outside looking 
in, and I tell people, it’s like my other baby,” Martin 
said.

Martin also hopes that the candor with which she 
shares her postpartum depression story can shine a 
light on an experience far too many women go through.

“I’ve had a lot of people reach out to me, and if it 
helps one person, to me, it’s worth it,” she said.

“This is a topic we do need to be open about and nor-
malize because a lot of people do suffer in silence, and 
the tough thing about postpartum is you don’t know 
you’re going through it when you’re in it,” Martin said.

“It’s easy to look back at it, but that’s the scary part. 
So, if one more person can open up about it, that’s a 
win for me,” she said.

For more information on Alex & Jack Co., please 
visit their website at www.alexandjackco.com or 
across social media.

Alex & Jack Co. offers candles, gifts, inspiration
(From Page 6)
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PM Exchanges

September 10 Wine & Design

September 24 Fairfield by Marriott

October 1  Innovative Manufacturers’ Center
(IMC) / PDC Spas

October 22 Leadership Lycoming

November 5 Pennsylvania College of Technology

December 3 Miele Group

December 17 East Lycoming School District
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A&B Brighter Futures APR Supply Co. City Church Crownover’s New to You

Ashley Griess
Serving Lycoming County

(570) 220-5521
Check Us Out on Facebook

Non-Profit Organization

Scott Kitner
1309 Commerce Park Drive

Williamsport, PA 17701
(570) 326-3033

https://www.aprsupply.com
Wholesalers/Distributors

Pastor Raphael Mnkandhla
36 East 4th Street

Williamsport, PA 17701
(570) 323-9847

https://www.citychurchpa.org
Church, Non-Profit Organization

Christian Crownover

100 S. Railroad Street

Hughesville, PA 17774

(570) 220-3963

Check Us Out on Facebook

Retail Shopping - Specialty Shops

Furniture -

Retail/Commercial/Design

Edenbrook South
Nursing &

Rehabilitation

Lycoming County
Conservation District

McMahon Ferguson &
Associates

Smith Farm&Fields 

Rachael Hutchinson
101 Leader Drive

Williamsport, PA 17701
(570) 323-3758

https://www.edenbrooksouth.com
Healthcare - Skilled Nursing

Cathy Yeakel

542 County Farm Road, Suite

202

Montoursville, PA 17754

(570) 433-3003

https://lycomingcountypa.gov/

government/departments/cons

ervation_district/index.php

Government Agencies

Elliott Wannop

1020 Allegheny Street

Jersey Shore, PA 17740

(570) 398-4090

www.mfainsuranceagency.com

Insurance Agencies

Courtney Smith

6292 St Rt 14 Hwy 

Trout Run, PA 17771

(814) 330-8819

Check Us Out on Facebook

Farm/Outdoor Market

Spectrum Advertising
Specialties

Trail Inn

Scott Gundrum
1316 Commerce Park Dr
Williamsport, PA 17701

(570) 323-6767
https://spectrum.espwebsite.com 

Advertising Specialties

Nicole Gough
3575 Lycoming Creek Road

Cogan Station, PA 17728
(570) 494-0424

Check Us Out on Facebook
Restaurants/Cafes/Taverns

New Members July 30

through August 26

Continue to
Next Page

Welcome New Chamber Members!Welcome New Chamber Members!Welcome New Chamber Members!

Are you interested in joining the

Chamber?
Call the Chamber’s Membership Director,

Taryn Hartle, at 570-320-4209.

Apply online at www.williamsport.org.

2026 PM EXCHANGES
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@WilliamsportLycoming
ChamberofCommerce

@williamsportlycoming
chamber

@Williamsport/Lycoming
Chamber of Commerce

Connect with us on Instagram, Facebook, and
LinkedIn! Interested in being featured in the

Chamber Connection? Contact Jarett Dorman
for more information.
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Wine & Design

Connect with fellow Chamber members while experiencing the best of Downtown Williamsport! Wine & Design, The Bar on Market

and Cigars on Market are teaming up for a one-of-a-kind PM Exchange featuring live music, live art, great food, New Trail beer,

wine and more. 

Each guest will receive a complimentary drink chip for The Bar on Market, plus opportunities to tour Cigars on Market and 357 on

Market. Enjoy food and drinks throughout the neighboring spaces, then stick around as Cigars on Market continues the evening

with a Monte Cristo Cigar Cut & Light at 8 PM. 

Three neighboring businesses. One downtown block. One great night!

September 10, 5-7 PM
357 Market Street

Williamsport, PA 17701

IMC / PDC Spas 

October 1, 5-7 PM
3743 W Fourth Street

Williamsport, PA 17701

September 24, 5-7 PM
104 Maynard

Williamsport, PA 17701

Fairfield by Marriott

Join us for an engaging PM Exchange hosted by Fairfield by Marriott, where attendees will have the opportunity to experience the

property’s recent renovations and learn more about its refreshed operations under new management. This behind-the-scenes look

will highlight upgraded guest spaces, enhanced amenities, and the team’s renewed commitment to service excellence.

Guests will enjoy networking with fellow professionals while gaining insight into the hotel’s vision, improvements, and continued

investment in providing a high-quality hospitality experience for our community and visitors alike.

Upcoming PM ExchangesUpcoming PM ExchangesUpcoming PM Exchanges

Register online at williamsport.org. For questions, please call 570-326-1971

Join the Innovative Manufacturers’ Center (IMC) and PDC Spas for our October 1, 2026 PM Exchange as we celebrate National

Manufacturing Month and the strength of manufacturing right here in Central Pennsylvania. 

During the event, guests will have the opportunity to tour the PDC Spas manufacturing facility in Williamsport and see firsthand how

their products are made from start to finish. The tour will showcase how PDC Spas combines decades of manufacturing experience

with modern processes and continued innovation. 

Guests will enjoy refreshments and networking while connecting with others who are helping strengthen and grow manufacturing

throughout our region. 

Come celebrate American manufacturing, innovation, craftsmanship, and the people behind it with IMC and PDC Spas.

 IMC looks forward to welcoming you to PDC Spas and celebrating National Manufacturing Month together!
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Williamsport/Lycoming 
Chamber of Commerce

Main Office - 570-326-1971

President/CEO........................................................................

570-320-4213 - jfink@williamsport.org
Vice President & Chief Financial Officer...........................

570-320-4206 - bhornberger@williamsport.org
Tourism & Group Tour Director..........................................

570-320-4208 - gedwards@williamsport.org
Accounting Clerk/Executive Assistant...............................

570-320-4201 - crobbins@williamsport.org
Membership Director............................................................

570-320-4209 - thartle@williamsport.org
Director of Special Events & Leadership Lycoming............

570-320-4216 - ssellers@williamsport.org
Director of Marketing and Communications........................

570-320-4202 - jdorman@williamsport.org
Administrative Assistant...........................................

570-320-4200 - tdauenbaugh@williamsport.org

Jason Fink

Bo Hornberger

Gina Edwards

Cindy Robbins

Taryn Hartle

Sydney Sellers

Jarett Dorman

Trisha Dauenbaugh

102 W 4th St, Williamsport, PA 17701

CONGRATULATIONS TO AUGUST’S

RIBBON CUTTING!

WeCare at Sycamore
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Member RenewalsMember Renewals  Member Renewals 

Continue to Next Page

First-Year Renewals 
Batter-Up Bakery Sweets & Scoops

CCSI, Inc.

Deihl Vault & Precast Inc.

EnerStar Solutions

Good Grace African Market & Diner

Herring, Roll & Solomon, PC

JAC'S Produce & Food Service

Phoebe & Co Boutique

Real Property Management Apollo

Roast & Refuel

S&D Welding Inc.

Sweetspire Coffee & Bakery

Tiny Trails Realty

UMI Noodles

Members 2-5 Years 
Ben Franklin Technology Partners of Northeastern Pennsylvania

Centered Earth

Dad's BBQ LLC

Empire Fiber Internet

Evergreen Exteriors

Higher Information Group

Home Instead

Mark's Outfitters

Members 1st Federal Credit Union

Montour Beverage

Novak Strategic Advisors

Original Italian Pizza – Hughesville & Muncy

Ozzie & Mae's Hacienda

Pennsylvania Business Central

Shali Rose Co. Boutique/Jem Medical Piercing

Shop-Vac USA

Tag's Family-Style Take Out

Today Farm

West Branch Valley Association of Realtors

Thank you to all of our Chamber members

that renewed their membership between

July 30 through August 26

Members 6-10 Years 
Applied Industrial Technologies

Backhouse Cafe' Coffee & Tea

Graybar

Jersey Mike's Subs

Junior League of Williamsport

LHB Ventures

Nippenose Tavern

Oberjoch Boarding & Grooming Kennels LLC

Park Pizza

Simply True North Cafe N Gifts

SJ Holdings

The Salvation Army

Therapy Brewing

Williamsport Bowman Barber Supply

Members 11-20 Years
Alabaster Coffee Roaster & Tea Co.

Range Resources

Susquehanna Greenway Partnership

The Brickyard Restaurant & Ale House

Members 27 Years
Susquehanna Computer Innovations, Inc.

Members 39 Years
Hoss's Steak & Sea House

Members 46 Years
Burger King / Carrols, LLC
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MID-TIER BUSINESS SPONSORSHIP PACKAGE $300

Logo on program day agenda and social media

Recognition in the graduation program 

Opportunity to join program day lunch

ANNUAL SPONSORSHIP PACKAGE $2,000

Logo on all program day materials and social media

Prominent feature in the graduation program sponsor recognition section

One program day presentation

Full-page flyer in the WLCC e-marketplace (month of your choosing)

Final 3 “table” sponsorship package

TOP-TIER BUSINESS SPONSORSHIP PACKAGE $600

Logo on program day agenda and social media

Recognition in the graduation program

Opportunity to attend your sponsored day to speak or network over lunch

INDIVIDUAL SPONSORSHIP PACKAGE $100

Logo on program day agenda

Recognition on social media

For sponsorship questions,
contact Sydney Sellers 
at (570) 320-4216 or

ssellers@williamsport.org

SUPPORT. CONNECT. PROMOTE.
Supporting Leadership Lycoming means investing in the future of Lycoming County and the

strength of our entire community. As a sponsor, you play a vital role in shaping and developing
emerging leaders who are passionate about making a lasting impact where we live and work. Your

support not only helps cultivate leadership skills and civic engagement, but also positions your
business or organization as a committed community partner.

Class of 2027 Sponsorships Available
LEADERSHIP LYCOMING 



