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26 From Jason Fink’s Desk - President/CEO of the Williamsport/Lycoming Chamber of Commerce

Outdoor recreation added 9,000 jobs in
2024 and $800 million in wages and
salaries, bringing total outdoor recreation
wages to $9.5 billion across the
Commonwealth. The sector accounts for
2 percent of Pennsylvania’s gross
domestic product, and the state’s outdoor
recreation economy outpaced the national
growth rate, expanding 2.7 percent.

Key outdoor recreation sectors driving

this growth include:

· Outdoor recreation manufacturing

contributes $3 billion to Pennsylvania’s

economy.
· Outdoor recreation retail grew 10 percent
in 2024, including growth in boating and
fishing (11 percent) and hunting, shooting,
and trapping (20 percent).
· Outdoor recreation tourism grew 15
percent, driven in part by increased
interest in Pennsylvania’s parks, trails,
and outdoor destinations.
· Health and wellness-related outdoor
businesses grew 40 percent in 2024, the
fastest-growing segment of the industry.

Pennsylvania’s outdoor recreation
industry drives innovation, incubates
entrepreneurs, improves our health and
the health of our communities, and turns
happy visitors into future Pennsylvanians.

LOCAL BUSINESS. LOCAL SUCCESS.

The column this month is going to start with
a shout out to a new business that opened
up in my hometown of Montgomery in late
March. We got the opportunity to do a ribbon
cutting at The Drankuary, appropriately
named as it is operating in a former church
building. The guys that opened it put a ton of
time, effort and sweat equity to build out the
space. They did a phenomenal job and I’m
looking forward to seeing them grow. Do
have to note that it holds a special place
with me as 51 years prior, I went to
preschool there in the basement of the
church. Greatly appreciate their investment
in Montgomery. If the first weekend is any
sign, they should do great as people from
throughout the area were stopping in to
enjoy a beverage and to socialize there.

With the weather starting to turn warmer, I
wanted to share information that was
recently released by the state regarding the
outdoor recreation industry in the
Commonwealth. Outdoor recreation is a key
part of the economy and our quality of life in
Lycoming County and the greater
Pennsylvania Wilds region and it’s important
that we all know some general information
on it.

Pennsylvania’s outdoor economy grew by
$1.5 billion in 2024, reaching $20.4 billion in
total economic impact and supporting more
than 177,000 jobs, according to new data
from the U.S. Bureau of Economic Analysis.

Nationally, outdoor recreation contributed:
· $1.3 trillion in Gross Economic Output
· 5.2 million Jobs in 2024

Pennsylvania ranks in the top ten in the
nation in economic activity for bicycling,
ATVing, climbing, hiking, tent camping,
RVing, hunting, trout fishing and equestrian
activities. We see all of these activities here
in our local economy. Lycoming County has
abundant outdoor recreation activities and
businesses to support the pursuit of them.
Often one of the key factors shared by
people moving to the area is having greater
access to the outdoors.

One only needs to look at the parking lots for
the area trailheads and parks to see the
appreciation and use of the outdoors
amenities we enjoy in Lycoming County. This
is a testament of who we are and why we
choose to live here. It’s great to see how our
natural assets that we enjoy can also play a
contributing part to the local economy. Enjoy
your April in the outdoors and all it brings as
we watch our landscape once again flower
and bloom.
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Member RenewalsMember Renewals  Member Renewals 

Continue to Next Page

First-Year Renewals 
Baltimore Life Insurance
CHOP Out Hunger
City Alliance Church
InnoTek Computer Consulting, Inc.
Ordinary Co. LLC
Paulhamus Veterinary Associates
Saint John's School of the Arts
Thairapy on Broad
The Dranktuary LLC

Members 2-5 Years 
@ Your Convenience
A+ Home Healthcare LLC
CEI/HouseMaster Home Inspections
DirSolutions, LLC
DMK Media
Eder's Ice Cream
Fish Commercial Group
Garner Behavior Services
Hiawatha, Inc.
Honey Dippers Portable Toilets
Ignite Business Services, Inc.
K-Tech Automotive Repair LLC
Lake Tobias Wildlife Park
Lash By Keisha Beauty Studio
LCBC Church
Montour Wireless, Inc.
Pizza 2 Go
Premier Tech Water and Environment
Priority Bicycles

Thank you to all of our Chamber members
that renewed their membership between

February 27 and March 26.

PRN Home Health Services
PSECU
SERVPRO of Williamsport/Montoursville
Seven Mountains Media
Sidock Group, Inc.
Steinbacher Enterprises/Historic House
Salvage
United Churches of Lycoming County
Uptown Music Collective
Willard's Saddlery
Xtego Networks

Members 6-10 Years 
Cornerstone Insurance
GEO Lycoming County Reentry Service
Center
My Self Storage Place
Shore Diner
Comfort Specialists
Veterans Multi-Service Center
X W Construction, LLC
YCG Inc.
YorkHoist, Inc.

Members 11-20 Years 
Advanced Drainage Systems, Inc.
Monitronics
Morrone's Cafe, Lounge & Banquet Room
River Valley Health
Schon Properties

Smith's Jewelers/PA Gem Lab
Thompson's Outdoor Power Equipment
Williams Transcontinental Gas Pipe Line Co.

Members 21-40 Years
Best Line Equipment
Data Papers, Inc.
Dixon A. C. & R. Corporation
First National Bank
High Steel Structures, Inc.
Lycoming Housing Authority
Merrill Lynch - Williamsport Office

Members 41-50 Years
AM Metal
E. R. Kinley & Sons Jewelers
Lycoming County Fair Association
Mid-State Beverage Co.
Pudgie's Pizza

Member 63 Years
Williamsport Moving Company, Inc.

Members 70 Years
Fink's Paint Store, Inc.
Sun-Gazette Company
The Meadows, A Park Home Personal Care
Community
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Williamsport/Lycoming 
Chamber of Commerce

Main Office - 570-326-1971

President/CEO.........................................................................
570-320-4213 - jfink@williamsport.org
Vice President & Chief Financial Officer...........................
570-320-4206 - bhornberger@williamsport.org
Tourism & Group Tour Director..........................................
570-320-4208 - gedwards@williamsport.org
Accounting Clerk/Executive Assistant...............................
570-320-4201 - crobbins@williamsport.org
Membership Director...........................................................
570-320-4209 - thartle@williamsport.org
Director of Marketing and Communications...................
570-320-4202 - vacuna@williamsport.org
Director of Leadership Lycoming/Special Events......
570-320-4216 - tchrisenberry@williamsport.org
Administrative Assistant...........................................
570-320-4200 - tdauenbaugh@williamsport.org

Jason Fink

Bo Hornberger

Gina Edwards

Cindy Robbins

Taryn Hartle

Valentino Acuna

Taylor Chrisenberry

Trisha Dauenbaugh

102 W 4th St, Williamsport, PA 17701

BE SURE TO CHECK OUT THIS
MONTH’S CHAMBER MEMBER

DISCOUNT

@WilliamsportLycoming
ChamberofCommerce

@williamsportlycoming
chamber

@Williamsport/Lycoming
Chamber of Commerce

Connect with us on Instagram, Facebook, and LinkedIn!
Interested in being featured in the Chamber Connection? 

Contact Valentino Acuna for more information.
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New Members February 27 through March 26 

Welcome New Chamber Members!Welcome New Chamber Members!Welcome New Chamber Members!

Are you interested in joining the Chamber?
Call the Chamber’s Membership Director,

Taryn Hartle, at 570-320-4209.
Apply online at www.williamsport.org.

Baker's Dirty WorkAlchemy Hair Studio Berks Homes
Cynthia Appleman

3335 Morgantown Road
Mohnton, PA 19540

(877) 856-6267
berkshomes.com

Contractors - Home Builders

 Cameron Booth
 613 East Willow Street
Williamsport, PA 17701

(570) 419-7285
boothstowing.com
Towing|Automotive

Shelby Moser
Lycoming County PA

(272) 215-2106
dirtydogzcleanup.com

Pet Waste Removal Services

Allen Jean
Lycoming County PA

(570) 502-4778
Check us out on Facebook

Landscaping Services|Maintenance
Contractors-Construction

Darla D. Wise
2350 E. Third Street, Suite 6 

Williamsport, PA 17701
(570) 263-7057

meritfinancialadvisors.com/about
/locations/williamsport-pa

Investments/Financial & Estate Planning
Wealth Management/Private Banking

Kyle Mulrain
1786 E 3rd Street

Williamsport, PA 17701
(570) 895-1000  Ext: 2016

netitle.org
Title Transfers/Notary

Jonathan Hummel
117 Daves Lane

Middleburg, PA 17842
(570) 837-1466

zooksseptic.com
Septic Systems|Waste Water 

Management|Excavation

Jean's Outdoor ServiceDirty Dogz CleanupBooth Towing & Recovery

Simone Shah
1307 Park Avenue

Williamsport, PA 17701
(570) 971-9480

alchemyhair.studio
Hairstylists/Salon

Continue to Next Page

Alicia Baker
Lycoming County PA

(833) 398-4036
bakersdirtywork.square.site

Cleaning

Northeast Title & TagMerit Financial Advisors Zook's Septic Services, LLC
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By MATTHEW COURTER
mcourter@sungazette.com

At first glance, Twin Mead-
ows Farm, 361 Mountain Road, 
Montoursville, may look like any 
other large capacity venue, but as 
owner and operator Melony Har-
tranft stressed, the space comes 
with a staff and experience to 
match its size.

“Before opening Twin Mead-
ows Farm, I had done catering for 
25 years through Mel’s Deli and 
Cafe, which was our main busi-
ness,” Hartranft said.

“It’s probably been a 20-year 
dream, but we didn’t have any-
where to do it,” Hartranft said of 
opening up her own catering and 
venue space.

Though she had no formal ed-
ucation in food service, Hartranft 
comes from a strong background 
in the field, including home eco-
nomics.

“That was my favorite classes 
in school, and then I worked at 
Elby’s and Family Affair in Mon-
toursville, and I knew I loved the 
restaurant business, the ins and 
outs of it, the waitressing, mak-
ing the food, every aspect of it,” 
she said, adding that both sides 
of her and her husband’s family 
love to cook.

“We’re foodies,” she said.
After years of doing food set 

up in locations that were “less 
than user friendly,” Hartranft’s 
dream came true after her father 
sold her additional property.

On the property stood an old 
pole barn containing storage and 
a horse area, which the fami-
ly gutted and fully refurbished, 
which included adding a floor 
and doors to the property.

While the venue predominant-
ly hosts weddings, the space can 
be utilized for a number of differ-
ent events, including baby show-
ers, bridal showers, and seasonal 
events such as their upcoming 
Mother’s Day Tea and a Christ-
mas Market the Saturday prior 
to Thanksgiving, which drew 
nearly 1,000 people its first year.

“It’s not extremely cold yet, 
and we have local vendors and 
food vendors in the side yard, and 
my husband has a fire going, and 

we stick the benches around it. 
Our neighbor would say, ‘oh, it’s 
like a Hallmark movie,’ because 
we have a kettle corn vendor, 
so that smell is in the air, and 
there’s Christmas music playing, 
and our friend, Tim, always puts 
his Santa suit on,” Hartranft 
said.

“It’s a fun use of the space,” 
she added.

To be as accommodating as 
possible, renters are given access 
to the property the day prior to 
their event in order to give them 
adequate set up time for decorat-
ing and rehearsal.

“They get our undivided atten-
tion for sure,” said Aubri Pyles, 
Hartranft’s daughter who works 
as a coordinator at Twin Mead-
ows.

“It’s kind of like a one stop 

shop, as far as the catering and 
the venue. As the venue coor-
dinator, I’m focused on making 
sure that everything’s in order 
for their special day,” Pyles said.

“Our guests go over a seating 
plan of how they want their ta-
bles and chairs and everything 
set up, and that’s all done for 
them when they get here,” Pyles 
said.

“We’re here the whole time 
too, and it’s definitely a family af-
fair. My husband has a full time 
job, and he’s typically here help-
ing park cars and directing peo-
ple and fixing things when they 
break,” Hartranft said.

For those interested, Twin 
Meadows also offers a wedding 
coordinator, who focuses on as-
pects specific to how the wedding 
proceeds.

With tables and seating, the 
venue can comfortably accom-
modate up to 150 guests, though 
their standing room only events 
can easily handle large crowds.

On the catering side, Twin 
Meadows offers a largely tra-
ditional menu, including filled 
chicken breast, pulled beef with 
horse radish cream, pulled pork, 
macaroni and cheese and baked 
corn, though they have delved 
into other options such as apri-
cot-stuffed pork.

All food is prepared at Mel’s 
Diner, and transported to the 
venue.

Hartranft credits the success 
of the venture with 25 years of 
consistent, quality service at 
Mel’s Diner.

“If we started from the ground 
up, without these good relation-

ships, I feel like it would have 
been a lot harder to get a foot-
hold,” she said.

“And, it’s great because we 
have people that continue to come 
back to us as customers, that we 
did their weddings, and now they 
have three, four, sometimes five 
kids,” Hartranft said.

“We treat our customers like 
they’re part of our family, and I 
feel like that radiates with people 
too,” Hartranft said.

“We form connections with 
them because we work with 
them for so long, so when it 
comes to their actual wedding 
day, it’s so bittersweet,” she 
said, adding that couples that 
have been married at Twin 
Meadows have stopped by Mel’s 
to show off their babies or bring 
news of pregnancies.

Twin Meadows Farm offers one-stop-shop venue experience

PHOTO PROVIDED
A banquet room at Twin Meadows Farm.



7
W

illiam
sport Sun-G

azette, A
pril 2026

By MATTHEW COURTER
mcourter@sungazette.com

My Self Storage Place, 50 U.S. 
15, South Williamsport, may seem 
like an ordinary storage facility at 
first glance, but owner and opera-
tor Sara Cowie brings a wealth of 
knowledge and ambition to those 
renting space from her.

“My dad has been doing storage 
since 1985 with his business part-
ner, Robert McIntosh, and they’re 
my business partners,” said Cowie, 
who purchased her first self-run fa-
cility six and a half years ago.

Peter Cowie and partner McIn-
tosh, now in their 70’s, originally 
moved to Florida from Canada for 
a summer job, but ended up getting 
into the storage business and never 
looked back.

“They’ve just been serial entre-
preneurs their whole lives, and they 
love it,” Cowie said.

Though Cowie always had an 
interest in joining the family busi-
ness, her father insisted she create 
something explicitly for herself.

“He said ‘I don’t want you to 
work for me. I’ll mentor you and 
help you, but it needs to be your 
own,” she explained.

“I fully drive all the decision 
making, but I’ve had a lot of guid-
ance from their team in terms of 
managing it, making improve-
ments, and providing the best ten-
ant experience possible,” Cowie 
said.

“I had corporate jobs, and al-
ways looked up to my dad being an 
entrepreneur, and I really wanted 
to have my own business. I love it, 
and it’s been a great fit for me,” she 
said.

For Cowie, the decision to start 
out on her own with My Self Stor-
age Place came down to location, 
location, location.

“A lot of people drive by there 
every day and don’t even real-
ize it’s a storage facility because 
they’re so focused on making that 

turn around the road,” she said.
“I saw a lot of management op-

portunity and opportunities for im-
provements,” Cowie said, adding 
that running a self storage facility 
is a lot more work than many peo-
ple would think.

“It’s actually a lot more hands 
on than people think. We want to 
be the best maintained and clean-
est facility in the area, and provide 
the best customer service,” Cowie 
said.

“It’s an interesting job because 
the property manager isn’t in the 
office all day. They’re maintaining 
the facility, signing leases with new 
customers and collecting payments. 
There’s a sales element, but they’re 
also probably outside 70% of the 
day, working around the property, 
including shoveling snow in the 
colder months,” she explained.

Among the improvements Cow-

ie has made are the installation of 
an electronic gate, extensive mill-
ing and asphalt work and new sig-
nage.

Unlike many self storage facili-
ties, where the renter goes through 
the steps of setting up the rental on 
their own, Cowie’s facility strives 
to offer a more personalized expe-
rience.

“A lot of times when people are 
in need of a storage unit, they’re 
going through a stressful time, 
they’re moving, a loved one died, 
they’re getting divorced, and I 
think a lot of people take comfort 
in knowing that someone’s at our 
facility six days a week, overseeing 
the property for safety and security 
reasons.

And our manager has built a lot 
of relationships with tenants that 
come in and have a cup of coffee,” 
she said.

Office hours for Monday, Tues-
day, Thursday and Friday are 9 
a.m. to 5:30 p.m., and from 9 a.m. 
to 1 p.m. Wednesdays and Satur-
days, however a call center is avail-
able outside of those hours should 
someone need to ask a specific 
question about a unit.

For those who prefer the digital 
route, Cowie said a number of their 
renters have set up rentals online.

Leases at the facility are on a 
month-to-month basis, with access 
hours running from 6 a.m. to 10 
p.m. 365 days of the year, Cowie 
said.

“Each person is given their own 
unique password to go into the fa-
cility, and they just type that on a 
keypad to get into their unit,” she 
said.

For legal purposes, all renters 
are responsible for putting their 
own locks on their respective units.

“We don’t hold the keys or 
codes for anyone’s unit,” Cowie 
said, adding that their efforts have 
been well received.

“We’ve seen a lot of people 
comment on how well maintained 
the property is, and they appreciate 
the changes. We get a lot of really 
strong Google reviews about how 
helpful the manager is, so I can 
definitely tell that the manager is 
making an impact on their experi-
ence,” she said.

“The number one thing too at 
the end of the day is that we want 
people to choose us because they 
had a great experience interacting 
with us, and they feel like they’re 
safe here,” Cowie said.

“I want us to be a business that 
represents the community well be-
cause we care about the community 
and the people, and our facility re-
flects the community,” she said.

My Self Storage Place offers emphasis on customer service

PHOTO PROVIDED
A view of My Self Storage Place on Route 15 in South Williamsport, as seen on the company’s website.
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More people are reading the Williamsport Sun-Gazette today than any 
other time in history. The only thing that has changed is HOW people 

are reading the paper!

Over 60,000+ clicks to www.sungazette.com
each and every day!

That’s over 2 million monthly webpage views!
We also have:

45,800+ Facebook Followers
5,500+ Daily Newsletter Subscribers

17,000+ Promotional Email Subscribers

You can also follow us on our other socials!

 @williamsportsungazette
@WmsptSunGazette

Williamsport Sun-Gazette

There have never been more people reading the paper!

www.sungazette.com • 570.326.1551 
252 W. Fourth Street Williamsport
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Your Document E�  ciency Specialists

From staff reports

EmpowerStride, found-
ed in 2024 and located in 
Muncy, is a nonprofit or-
ganization dedicated to fos-
tering emotional growth, 
resilience, and person-
al development through 
equine-assisted learning ex-
periences.

After retiring from a 
34-year career in public 
education, I brought my 
experience as a teacher, lit-
eracy coach, principal, and 
supervisor of curriculum 
and instruction into a new 
vision—one that extends 
beyond traditional settings,” 
said Suzy Foresman, Em-
powerStride president and 
CEO.

“Throughout my career, I 
worked with a diverse range 
of students, families, and 
educators, gaining a deep 
understanding of the social 
and emotional challenges 
individuals face,” she added.

“It became clear that 
while traditional approaches 
are valuable, not everyone 
thrives in those environ-
ments. Some individuals 
need more experiential, rela-
tionship-based opportunities 
to grow and heal,” she said.

“That understanding led 
me to become certified in 
2024 as an Equine Assisted 
Learning Facilitator through 
Equine Connection, the 
Academy for Equine Assist-
ed Learning, and ultimately 
to the creation of Empower-
Stride.”

At EmpowerStride, those 
partners are horses. 

“Our herd of six equines 
plays an integral role in 
every program, each bring-
ing a unique presence that 
supports connection, learn-
ing, and growth,” she said.

EmpowerStride provides 
ground-based equine-as-
sisted learning programs 
where participants engage 
in structured activities 
alongside horses. These ex-
periences are designed to 
build confidence, improve 
communication, strengthen 
emotional awareness, and 
develop resilience. Horses 
play a unique role in this 
process, offering immediate, 
honest, and nonjudgmen-
tal feedback that helps par-
ticipants better understand 
themselves and their interac-
tions with others.

“Our flagship offering, 
the 12-Week Empower-
ment Series, is a structured, 
building-block curriculum 
designed to support mean-
ingful personal growth over 
time,” Foresman said.

Each week builds upon 
the last, allowing partici-
pants to progressively devel-
op skills such as self-aware-
ness, emotional regulation, 
communication, boundaries, 
and trust, she promised.

Sessions include hands-
on activities with the horses, 
followed by guided reflec-
tion to help participants ap-
ply what they have learned 
to real-life situations. This 
experiential approach allows 
individuals to actively prac-
tice new skills, making the 
learning both impactful and 
Lasting, she said.

Participants in the 12-
Week Empowerment Series 
are referred through school 
counselors, mental health 
providers, and community 
organizations, ensuring that 
those who would

benefit most from this 
level of support have access 
to the program. The series 
is offered at no cost to par-
ticipants, removing financial 
barriers and allowing full en-
gagement in the experience.

In addition to the Em-
powerment Series, Empow-
erStride offers Pony Connec-
tion Experiences, including 
youth camps, mini camps, 
and the Minis & Me program 
for younger children. These 
programs provide engaging, 
hands-on opportunities for 
children to build confidence, 
social skills, and emotional 
awareness in a supportive 
environment.

Herdbound Experienc-
es are designed for groups, 
teams, and organizations, 
focusing on leadership, 
communication, and col-

laboration through shared 
equine-assisted activities.

A central priority at Em-
powerStride is accessibility.

“I never wanted money 
to be a barrier that prevents 
someone from experiencing 
the power of horses and the 
opportunity to heal,” Fores-
man said.

To support this mission, 
EmpowerStride relies on a 
combination of fundraising 

efforts, grant funding, com-
munity events such as Raise 
the Region, Open Barn ex-
periences, and Kringlefest, 
as well as the generosity of 
donors and supporters. These 
efforts enable us to continue 
offering the 12-Week Em-
powerment Series free of 
charge to referred partici-
pants.

As a growing nonprofit, 
EmpowerStride is commit-
ted to expanding its impact 
within the community. Plans 
are underway to introduce 
programming specifically 
designed to support veter-
ans, with a targeted launch in 
summer 2026.

EmpowerStride continues 
to build strong partnerships 
with schools, mental health 
providers, and community 
organizations, reinforcing 
its role as a valuable local 
resource for social and emo-
tional support.

Through the combined 
efforts of its programs, part-
nerships, and community 
support, EmpowerStride is 
creating meaningful opportu-
nities for individuals to grow, 
connect, and move forward.

“To learn more about Em-
powerStride’s programs, vol-
unteer opportunities, or ways 
to support the mission, visit 
www.empowerstride.net, 
sign up for our newsletter, 
and follow EmpowerStride 
on Facebook for updates and 
stories from the farm,” she 
said.

EmpowerStride: Creating connection and healing through horses

PHOTO PROVIDED
Children learn about horses at EmpowerStride.
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As a valued Xtego customer, we wanted to make you aware of
an exciting new change rolling out this week: Xtego Networks
is now Xtego Creative!
What's Changing? 
Not much.
We're still the same team; we're still providing the same
services, and we're still dedicated to your success. This
change represents an alignment with reality, not a change in
service offering. 

When I started Xtego in 2009, I started it as an IT company
that happened to build websites. Over the years, that flipped
— we're now primarily a web design and marketing company
that still handles IT infrastructure. While subtle, the word
"creative" in our new name better aligns with that target.   
What does this mean for you? 
If we manage your website, hosting, or marketing, it's
business as usual, just with a cleaner logo.
If we handle your network, M365, or phone system, it's also
business as usual. That work isn't going anywhere.
What about invoices and payments?  
You don't need to change anything. If you're writing us a
check for services to Xtego, LLC or Xtego Networks, that will
still work. We're keeping the Xtego Networks DBA around
indefinitely. Though your invoices will eventually start to show
the new Xtego Creative name.  
What's next?
In the coming days, we'll be updating our logo across our
social channels and launching a brand new website to align
with this new name (still at xtego.com). As customers of
Xtego, we wanted to let you know first!
Thanks for being part of this journey.
 
If you have any questions at all? Hit reply or give me a call. 
 
Curtis Steinbacher
Founder, Xtego Creative
570-506-8111 

PRESS RELEASE

For Local Business Impacted by the 2024
Drought

Low interest federal loans are still availble to
help business recover from economic
losses caused by the 2024 drought. 

Low interest federal loans are still availble to
help business recover from economic
losses caused by the 2024 drought. 

WHO CAN APPLY?
✔ Small businesses ✔ Private nonprofits
 ✔ Agricultural cooperatives & aquaculture

✔ Payroll & expenses ✔ Rent & utilities
 ✔ Accounts payable ✔ Working capital

WHAT CAN FUNDS BE 
USED FOR?

LOAN DETAILS
✔ Up to $2,000,000   ✔ Interest rates as low as:
 • 4% (businesses)     • 3.25% (nonprofits)
 ✔ Terms up to 30 years  
 ✔ No payments for 12 months 

📞📞 (800) 659-2955

🌐🌐 sba.gov/funding-
programs/disaster-assistance

SBA RELIEF AVAILABLE

📅📅 Apply by April 20, 2026

 📧📧 disastercustomerservice@sba.gov
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2026 PM EXCHANGES
April 16 - Barr’s Ace Hardware
April 30 - Williamsport Area School District
May 21 - Larson Design Group & Eat and Run
Catering & Restaurant
May 28 - UPMC
June 18 - KVS Computers
June 25 - Ford Custom Build
July 9 - Members 1  Federal Credit Union &
Williamsport Country Club

st

August 6 - Nippenose Tavern
September 10 - Wine & Design
September 24 - Fairfield by Marriott
October 1 - Innovative Manufacturers’ Center (IMC)
November 5 - Pennsylvania College of Technology
December 3 - Miele Group
December 17 - East Lycoming School District

Barr’s Ace Hardware

April 16th, 5-7 PM
511 Market St.
Williamsport, PA 17701

Williamsport Area 
School District
April 30th, 5-7 PM
2990 W 4th Street
Williamsport, PA 17701

Attendees of the PM Exchange at Williamsport Area High School
will experience an up-close look at a newly renovated, industry-
aligned welding lab designed to reflect modern manufacturing
and fabrication environments. The expanded 2,500-square-foot
facility includes 20 new welding booths, enhanced ventilation, a
dedicated classroom, a welding simulator, and a CNC Plasma
Table that showcases what students are using as part of their
training. The event will highlight how the district, in partnership
with industry professionals, has intentionally designed the space
to meet workforce needs, giving members of the local business
community insight into how students are being prepared with
job-ready skills and how employers can connect with and
support the region’s future workforce.

Join us for a PM Exchange at the new Barr’s Ace Hardware and
experience networking with a hands-on twist! Mingle with fellow
professionals while enjoying cocktails and delicious food from a
local food truck. Attendees will also get to check out live power
tool and grilling demonstrations, showcasing the best of what
Ace has to offer. As an added bonus, exclusive discounts will be
available for PM Exchange attendees. Don’t miss this fun,
interactive opportunity to connect, learn, and explore the
newest addition to the community.
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UPCOMING RIBBON
CUTTING CEREMONIES

March’s Ribbon Cutting

Ribbon Cutting

Medico Construction Equipment, Inc.
New Muncy Location

Grand Opening Celebration
Ribbon Cutting & Open House

Thursday, April 30, 2026
2 Tyler Road, Muncy

Celebration: 10am-2pm
Ribbon Cutting Ceremony at 11:30am

The Dranktuary LLC
19 W. Houston Ave

Montgomery, PA 17752
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26 Leadership LycomingLeadership LycomingLeadership Lycoming

The day began at Lycoming Engines in Williamsport, where participants toured
machining, assembly, and testing areas while learning about the company’s
history and global impact.

At Lycoming, Dennis Gilbert of the Innovative Manufacturers’ Center highlighted
the region’s manufacturing landscape and led a discussion on economic
development, focusing on employment opportunities, infrastructure, and the
importance of shared community goals. Jason Fink then moderated a small
business panel featuring local owners who shared insights on challenges, trends,
and community engagement.

The next stop was the Williamsport Lumber Yards, where an overview of the
project and its construction challenges was provided. The group then visited PMF
Industries to learn about advanced manufacturing processes and their work in
aerospace, including partnerships with companies such as SpaceX and Blue
Origin. The day concluded at Bald Birds in Jersey Shore with a behind-the-scenes
tour of production and packaging operations.

We are appreciative of the presenters and for our annual sponsors, River Valley
Health, UPMC North Central Pa., PPL Electric Utilities, and Hudock Capital Group.
We also thank Chris Wallace with Keller Williams for her individual support of the
day. Additional thanks to Lycoming Engines for sponsoring breakfast and lunch.

Business and Economic Development Day Apply to be
in the Class

of 2027!

S c a n  t h e  Q R  c o d e  t o  a p p l y
o r  c a l l  5 7 0 - 3 2 0 - 4 2 1 6

f o r  m o r e  i n f o r m a t i o n .

Applications due April 17th, 2026

Many thanks to our moderator, panelists, and
attendees. Additional thanks to our event sponsors,

McCormick Law, Discovery Machine, The
Williamsport Country Club, Intrada, and The Summit

Planning Committee. 

2026 Summit

20
26

 F
in

a
l 3

Interested in the Program?

FROM THE BOTTOM
OF OUR HEARTS,
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We are grateful for a SOLD OUT
Final 3! Thank you to everyone who

came out to support this year’s
fundraiser!

Additional thanks
to our sponsors:
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MID-TIER BUSINESS SPONSORSHIP PACKAGE $300
Logo on program day agenda and social media
Recognition in the graduation program 
Opportunity to join program day lunch

ANNUAL SPONSORSHIP PACKAGE $2,000
Logo on all program day materials and social media
Prominent feature in the graduation program sponsor recognition section
One program day presentation
Full-page flyer in the WLCC e-marketplace (month of your choosing)
Final 3 “table” sponsorship package

TOP-TIER BUSINESS SPONSORSHIP PACKAGE $600
Logo on program day agenda and social media
Recognition in the graduation program
Opportunity to attend your sponsored day to speak or network over lunch

INDIVIDUAL SPONSORSHIP PACKAGE $100
Logo on program day agenda
Recognition on social media

For sponsorship questions,
contact Taylor Chrisenberry at
tchrisenberry@williamsport.org

or (570) 320-4216

SUPPORT. CONNECT. PROMOTE.
Supporting Leadership Lycoming means investing in the future of Lycoming County and the

strength of our entire community. As a sponsor, you play a vital role in shaping and developing
emerging leaders who are passionate about making a lasting impact where we live and work. Your

support not only helps cultivate leadership skills and civic engagement, but also positions your
business or organization as a committed community partner.

Class of 2027 Sponsorships Available
LEADERSHIP LYCOMING 


